
Online Portfolio Assignment 

Purpose: 
The purpose of this assignment is to curate an online portfolio that represents your “brand” as a digital 
media strategist. This means the purposes are really twofold: (1) assemble an online portfolio, and (2) 
create a “brand” for yourself as a digital media strategist. And what this really means is that the purposes 
are twofold and ongoing: as you start to assemble your portfolio, you’ll start to get a sense of your 
“brand,” and as you start to get a sense of your “brand” you’ll need to revisit and tweak your portfolio, 
which clarifies your sense of personal “brand,” which influences how you’re assembling your portfolio, 
and so on. And what this really means is that this online portfolio assignment isn’t done when the course 
is complete. 

Skills: 
To do this work, you’ll need to develop and deploy certain skills:  

● Writing and digital writing practices  
● Multimodal composition practices  
● Website/page development and hosting 
● Reflecting practices (looking backward, forward, inward, & outward) 

Knowledges: 
In the process of doing this work — and as a consequence of doing it — you will build upon your 
awareness and understanding of: 

● Self-presentation 
● Multimodality and multimodal composition  
● Internet Competency (Client/server architecture, domain name servers, Internet domain name 

conventions & choosing a domain name) 
● Website Hosting (GoDaddy console) 
● Website & webpage design (Wordpress, File management tools, Webstorm Integrated 

Development Environment (IDE)) 
● Embedding and formatting objects/artifacts 

 

  



Tasks: 
1. Build a website framework for your portfolio 
2. Create individual web pages to build out your website framework. To start, your portfolio should 

include web pages that focus on the following topics: 
a. A splash or landing page 
b. A page devoted to social media information analysis/information 
c. A page devoted to presenting examples of high quality document design 
d. A page devoted to targeting & analytics competence 
e. A page devoted to a client interactions philosophy/approach 
f. A page devoted to the project 

3. Collect and curate artifacts to populate portfolio web pages 
4. Compose a directed reflective memo focusing on: 

a. Your process for these first three steps: what did you do, how did you do it, how could 
you do it better/differently? 

b. What type of portfolio (working, display/showcase, process, hybrid) works for you, and 
how your developing portfolio is starting to present your personal “brand” 

5. Tweak website framework, web pages, and curated artifacts to more effectively present your 
personal “brand” 

6. Repeat steps 4-6 as long as you continue to be 

  



Criteria: 
As a noun and a verb, I understand “work” to refer to both product and process. “Good work,” therefore, 
refers not just to a good product, but also to a well-executed process.  
 
To that end, this assignment will be evaluated on both the final product you turn in as well as the 
sustained process in which you engage. 

Your final product should: 
● Thoughtfully attend to users’ experience/interaction with your portfolio’s design 
● Present a variety of thematically and aesthetically linked webpages 
● Collect and present exemplary artifacts representing your best work 
● Maintain an “on brand” message throughout  

Your sustained process should: 
● Involve lots of questions and discussion, both in class and out 
● Involve careful and structured planning that is amended as the days progress 
● Involve continuous drafting and redrafting from day one 
● Involve frequent reflection and application of reflection 
● Involve careful review and response of your work and your peers’ work 


